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Sample Media Spokesperson Policy

To ensure consistent messaging and coordinate responses to media inquiries [Name of Nonprofit] has a designated media spokesperson. If you are contacted by the media and are not the designated spokesperson, you should direct the media inquiry to [title of position at your nonprofit who will handle media inquiries.] Staff members should only speak with the media about [Name of Nonprofit], including its activities, persons served, and fundraising practices, if you are the designated spokesperson for that inquiry. Board members also should refer the media to the designated spokesperson, or to the Chair of the Board. 

Rationale: In this age of transparency, initially it might seem uncomfortable to send a reporter to someone else. However, there are too many examples of when a Board member or staff member did not have access to the full facts or latest developments to give a complete response on behalf of the organization and therefore embarrassed themselves and the organization by giving a statement that then seemed inconsistent with what is said by the designated media spokesperson.
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